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Strategy

Structure

Stopping Power



1Turn sales goals
Into marketing goals.





2Customer Personas





Messaging3



3What makes your product or service unique 
and why should people care?

What 3 words describe your company’s 
best attributes to customers?

If you could “take out” a competitor 
who would it be and why?



4Know your CMS
(It’s easier than you think)





4Can I add a banner for a sale or special event?

Can I change basic product information?

Can I add or remove or add an employee?

CMS Basics



4Full Time Employee The Intern

Vs.

Choose your admins wisely

X



5Funnel-ization
A series of steps designed to guide visitors

toward a buying decision.









5Funnel-ization

https://autogrow.co/best-sales-funnel-examples

https://www.clickfunnels.com



6SEO basics



6Google’s Mission:
Organize the world’s information
and make it universally accessible

and useful.
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6SEO Basics:

Page Speed
https://tools.pingdom.com







6SEO Basics:

Meta Data and Sitelinks



Meta Data
Sitelinks





7Content Creation



Turkey Hunting
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Search Volume



7Be relevant and specific

800 words or more

Start at one per month (hire it out if needed)

Content Tips:



8Network Approach





9Reviews





10Learn
Go	to	https://www.google.com/analytics





Resources
RedRacerAdv.com/Resources
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